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MARKET HALL

Program Elements
A. The “Main Hall”
The Commons
Trailer Park
Playgrounds
Coffee Vendor
The Big Lawn
Bocce Ball Courts
Outdoor Fireplace
Public Restrooms
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G Retail Program

Retail Tenant Area:
9,385 sqft

Parking Spaces Required:
38 spaces
(@4 per 1,000 sqft)

Parking Spaces Available:
171 spaces
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THE MAIN HALL
The “Main Hall” building is a simple
open air market shed reminiscent of
the industrial/agricultural structures
of the region. Oversized community
tables line the center of the Hall
provide seating for mobile food
vendors lining the edges. The Hall
will be designed with flexibility to
allow a variety of mobile food
vendors to rotate into these spaces
during different seasons creating a
fresh culinary experience for
visitors.
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SILVER SPRINGS
“Silver Springs” is a 50’s themed
area with vintage airstream trailers
and retail kiosks. This area
celebrates the historical Highway 40
and the roadside stands that
welcomed drivers to the Bay Area.

Silver Springs will provide an
opportunity for local craftspeople,
artists, etc. to operate a small retalil
shop in a unique destination. These
small businesses that flourish will
have an opportunity to become a
permanent part of the Market
House project when it is complete.
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COMMUNITY EVENTS

The community events which will
become a trademark of Market
House can begin immediately and
evolve as the project is established.
Events and activities may include:

* Hercules Farmers Market

* Pumpkin patch

» OQutdoor movies

* Vintage car/airstream show

* Christmas celebration

* Festivals (Wine, Movie, etc.)

» Concerts & Fundraisers
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